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In 2006, mobile data industry grew across every geography. From the true and trusted SMS messaging to new services such as 
Mobile TV, LBS, and others, different services helped in adding billions to the revenues generated for the year. Japan and 
Korea remain the envy of the global markets and the countries to study and learn from. The US market has been steadily 
making strong comeback and is soon going to become the biggest mobile data revenue generating market in the world. 
Chetan Sharma Consulting conducted its bi-annual study on the global mobile data industry. We took a look at wireless data 
trends in over 40 major countries - from developed and mature markets such as Japan, Korea, UK, and France to high-growth 
markets such as China, India, Brazil, and Russia. The study also took a detailed look at over 30 prominent operators. This note 
summarizes the findings from the research.

ω 2006 was a great year for mobile data. Revenues from mobile data were up in all major regions and for all major carriers withdata 
contributing double digit percentage to overall revenues in most cases. The overall subscriptions rose to approximately 2.7B andwe 
should be crossing 3B by the end of 2007. The wireless industry is on its way to gain the quickest billion subscribers withinthe next 3 
quarters.

ω Japan led the way with almost $20B in annual mobile data revenues. US and China were next with $15.8B and $9.2B respectively.

ω NTT DoCoMo became the first carrier to cross the $10B barrier for a given calendar year amassing $10.5B for 2006 in data revenues. The 
Japanese market was followed by China Mobile at $6.9B, KDDI at $6.6B, Verizon Wireless at $4.5B, and Cingular Wireless at $4.3B.They 
were followed by Sprint Nextel, SK Telecom, Softbank, O2 UK, and China Unicom to make up the top 10.

ω A majority of countries we tracked got double digit growth in mobile data ARPU except for a handful of countries which registered a 
decline from EOY 2005. Some of the prominent ones being US (33%), Czech (40%), Brazil (32%), Netherlands (31%), UK (20%), andJapan 
(14%). Japan registered the largest dollar amount increase with $2.08 increase from 2005 levels. US and UK data ARPU levels grew by 
$1.72.

ω Lƴ нллсΣ {a{Ωǎ ǾƛŎŜ ƭƛƪŜ ƎǊƛǇ ƻƴ Řŀǘŀ ǊŜǾŜƴǳŜǎ ƭƻƻǎŜƴŜŘ ŀ ōƛǘ ǿƛǘƘ Ƴŀƴȅ ŎŀǊǊƛŜǊǎ ǎŜŜƛƴƎ ŀƴ ƛƴŎǊŜŀǎŜ ƛƴ ƴƻƴ-SMS data revenues. Onan 
average, Japan and Korea have over 70-75% of their revenue coming from non-SMS data applications, US around 50-60%, and Western 
Europe around 30-40%.

ω 2006 was a great year for mobile data. Revenues from mobile data were up in all major regions and for all major carriers withdata 
contributing double digit percentage to overall revenues in most cases. The overall subscriptions rose to approximately 2.7B andwe 
should be crossing 3B by the end of 2007. The wireless industry is on its way to gain the quickest billion subscribers withinthe next 3 
quarters.
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ω The top 10 carriers increased their revenue by 13% during the second half of 2006 to reach an aggregate amount of $46.8B for the year in 
data revenues.

ω In terms of data ARPU, Japan continues to lead the pack with almost 30% of its revenues coming from data services amounting to almost $17 
data ARPU. Ireland, Norway, Switzerland, UK and South Korea also registered significant data ARPU. US crossed the ($5, 10%) block, where $5 
is the data ARPU and 10% represents the % share of overall ARPU. As of Dec 2006, US stood at ($7, 13%). For detailed US WirelessMarket 
update, please see "US Wireless Data Market Update 2006" (For more details, please refer to the 9-box diagram in the pptέΤ ŦƻǊ нллр 
ŎƻƳǇŀǊŀǘƛǾŜ ƴǳƳōŜǊǎΣ ǇƭŜŀǎŜ ǊŜŦŜǊ ǘƻ ƻǳǊ ǇŀǇŜǊ ŦǊƻƳ ƭŀǎǘ ȅŜŀǊ ǘƛǘƭŜŘ άPerspectives: Wireless Data ARPUέύ 

ω NTT 5ƻ/ƻaƻΩǎposition at the top of the wireless data world has been challenged recently by several carriers esp. by its archrival KDDI which 
surged past DoCoMo and remained ahead pretty much for the entire year. Their data coordinates stand at ($17, 31%) and ($17, 30%)
respectively. However, it is 3 UK that is inching towards ($20, 30%) mark with $26 in data ARPU contributing over 29% to its overall ARPU. 3 
Italy with ($16, 35%) is also amongst the leaders. 

ω The biggest % contribution by data ARPU has been consistently registered (since mid 2002) by two Philippines carriers ςSmart 
Communications and Globe Telecom with almost 50% (or $3) contribution coming from data services. 

ω Even though China reported approximately $9.2B in data revenues, and the % contribution is over 20%, data ARPU is around $2, confirming 
what we already know ςƛǘΩǎ ŀ ǾƻƭǳƳŜ ƎŀƳŜΦ CƻǊ LƴŘƛŀ Řŀǘŀ !wt¦ ƛǎ Ƨǳǎǘ ǳƴŘŜǊ ϷмΦ !ǇǇǊƻȄƛƳŀǘŜƭȅ ǎŀƳŜ ŦƻǊ .ǊŀȊƛƭ ŀƴŘ wǳǎǎƛŀΦ !Ŏǘǳŀlly, in 2006 
the overall wireless service revenue for US was two times the overall revenues of the four BRIC (Brazil, Russia, India, and China) countries 
combined. So, lessons are pretty clear as to which markets to approach for what products and services. 

ω In terms of overall ARPU, it has been a mixed picture compared to 2005. Of the 40 countries we looked at, it was an even split, with half of the 
countries registering increase in overall ARPU while the other half were at the same level or experienced decline in ARPU. US, China, and India 
all registered declines while Japan, Russia, Italy, UK, and Canada had an uptick in their ARPU numbers. 

ω All the carriers in the top 10 wireless carriers by wireless data revenues list exceeded $1B in data revenues for the second sixmonths of 2006 
and $2B for the year.

ω Western Europe officially crossed the 100% wireless subscriber penetration mark (primarily due to multiple SIMs and double reporting) with 
several nations reporting up to 140% subscriber penetration. US crossed the 75% penetration mark.

ω The top 10 carriers increased their revenue by 13% during the second half of 2006 to reach an aggregate amount of $46.8B for the year in 
data revenues.
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